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IN STORE NOW!

Welcome to the Fall edition of 4-H in
BC Newsletter. My name is Tracy Austin
and I am the Communications and
Marketing Coordinator for 4-H BC. I have
been working at the 4-H BC office for
just under a year-and-a-half and can’t
believe how time has flown! We have
a busy community in our province and I
am proud to be part of it and to have the
opportunity of promoting and sharing
what we do with the public through
various mediums, such as social media,
public news releases and special reports
to our invaluable leaders. It has been my
joy and privelege to meet some of our amazing club members at Provincial
Communication Finals over the past two years, as well as working more
closely with some of our Ambassadors with promotions for events and
fairs! My job specifically has been busy over the past few months with
organizing and promoting our second year of Discover 4-H BC Day Camps
as well as organizing and attending Provincial Communication Finals.
All things website fall under my umbrella. Redoing the entire website has
been a huge accomplishment under my belt, since starting my position
here. I hope that everything you are looking for is easily accessable and
that it is generally an easier site to navigate.
Inside is a short section on brand guidelines. Please ensure that if you are
producing your own branded garments or promotional items, that you
pass it by me at the Provincial Office before getting anything completed.
This can save you a very costly mistake.
I look forward to seeing what is in store for our winter season and sharing
those highlights with you in our next newsletter edition.
Sincerely,
Tracy Austin

Submitted by: Elena S.
Honourable Mention Speeches
Provincial Communication Finals 2019

This year, I had the opportunity to go to the Provincial
4-H Communication Finals, which was held on July 18th
to 20th at Trinity Western University in Langley. It was a
fabulous weekend, with public speaking and demonstration
competitions combined with agricultural tours and fun
activities. I also got to meet 26 other 4-H communication
finalists and make new friends from all over BC.
On Friday, the day before the competition, we went on a tour of
three farms in Langley that excel at communicating, educating,
and engaging the public. This was a great opportunity to see
different agricultural practices and technologies. We went
to EcoDairy, Campbell’s Gold Honey Farm and Meadery, and
Laurica Farm.
EcoDairy, a farm partnered with Science World, has a focus
on innovation, opportunity, and education. They use many
innovative technologies on their farm, such as an anaerobic
digester that creates electricity from manure, and a robot
named “Robbie” that monitors the cows’ health and milk
quality and will text the farmer if something is wrong.

4-H in British Columbia
Newsletter 2019 Deadlines
Twitter @Official4HBC

Winter

December

15th

Please send content to
communications@bc4h.bc.ca by deadline

COPYRIGHT - The 4-H British Columbia Provincial Council maintains editorial control of this publication in order to uphold the integrity and philosophy of the
4-H Program. This does not imply the endorsement or promotion of the use of any product, goods or services mentioned in this publication.
Published by the 4-H British Columbia Provincial Council 4 times per year. All rights reserved. No part of this magazine may be reproduced or utilized in any
form or by any means, electronic, mechanical or otherwise, including, but not limited to photocopying, recording or by any information storage and retrieval
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The second farm, Campbell’s Gold Honey Farm and Meadery,
is a family-owned farm and apiary. We got to bottle our own
blueberry honey and tour their hives. We even got to hold
some bees! Don’t worry, they were drones, so they couldn’t
sting.
The third farm we toured, Laurica Farm, is a small scale,
family-owned farm that uses sustainable farming methods,
permaculture and regenerative agriculture. One of their main
philosophies is “Take care of the soil and it will take care of

you”. By creating compost from industrial food waste, using
pigs to do all of their tilling, and using an integrated animal
system, they have significantly increased the fertility of the
land.
On the day of the competition, each public speaker was
given 40 minutes to prepare their impromptu speech on
the topic “Public Trust: Educating and Engaging Consumers
in Agriculture”. The unwritten keyword for this topic is
communication. How ironic that we did a public speech
about the importance of communication in agriculture at a
communications final! Since I presented my speech second to
last, I only got to see one other impromptu speech, which I
enjoyed, but later I got to see all of the prepared speeches and
demonstrations. I thought they were all really entertaining
and well done.
Many people know 4-H for the animal projects, fairs, and
showmanship, but the communication program is an integral
part of 4-H. Being able to communicate is an essential skill in
the world today. At some point, we all need to communicate
through public speaking, whether this is a presentation at
school, a job interview, a wedding speech, or educating
consumers about agriculture. The problem is, how can you
get over a fear of public speaking if there is no safe place to
practice? 4-H creates a safe and supportive environment, and
I think that it’s one of the best places to start.
Attending the 2019 Provincial 4-H Communication Finals was
an amazing and memorable experience. I learned so much
about agriculture that I probably wouldn’t have otherwise,
and got introduced to many methods of farming. Not only
that, but I got to meet a lot of fabulous 4-H members from
all over the province who excel in communication. It was a
super fun weekend, and it was also inspiring. I got to compete
with the best 4-H public speakers in our province, and watch
amazing demonstrations. Lastly, it made me realize how
crucial communication is in agriculture. We often think of
public speaking as a separate part of 4-H, but agriculture
and communication go hand in hand. Attending the 2019
Provincial 4-H Communication Finals was an experience I’ll
never forget. For anyone who hasn’t tried public speaking, I
highly recommend giving it a try!
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YOUTH ACTION - JULY 2019
A 4-H BC Program
Submitted by: Joeline Shubert
Ministry of Agriculture Youth Development Program

Thank you to all our
generous supporters who’s
donations help ensure the
future sustainability of 4-H
programming in BC.
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Ann Williams - Foundation Donor

The 2019 Youth Action program had 62 4-H members from
across British Columbia attend. The delegates, aged 14 and 15
gathered to learn and participate in leadership development.
The program was hosted at Thompson Rivers University in
Kamloops from July 9th to 13th.
Youth Action aims to educate 4-H members on basic
leadership skills, and opportunities through informative and
active sessions that can be implemented in communities back
home. Delegates also network with other members around
the province, creating connections and building a larger
community beyond their home towns.
“Youth Action was a fun experience that broadened my
horizons on what it means to be a leader and leadership in
general,” said one of the participants of Youth Action.
During the week delegates participated in various leadership
sessions including, communication, consensus, and
teamwork. Participants implemented their learning through
initiatives that allowed them to explore and develop their own
leadership styles. There was also discussion on leadership
skills from current and past leaders to analyze the different
styles of leadership.
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Furthermore, delegates took time to thank leaders that are
present in their own lives. Taking the time to appreciate
those leaders offered a new perspective on acknowledging
leadership qualities in others and the importance of sharing
our gratitude.
At the end of the week delegates had the opportunity to share
their appreciation towards one another.
Overall, the week was filled with personal growth through
challenges that encouraged delegates to explore new leadership
skills. Skills such as communication, gave participants a better
understanding of adapting to best fit the groups needs in order
to be successful. Youth Action provides a hands-on learning
experience that sets delegates up for future success.

Francis Bolton - Foundation Donor

PrairieCoast Equipment
4-H BC Partner

Loreth Family accepts recognition plaque on behalf of
the Mud River Beaverly Farmers institute in honour of
the newest 4-H BC Award, the Nancy Loreth
Memorial Scholarship.

Ministry of Agriculture (Mark Raymond)
4-H BC Partner

KOK Dairymen’s Association - Foundation Donor

Vernon Avenue Machinery (Kubota Dealer)
4-H BC Partner

Agrifoods Cooperative
4-H BC Partner
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NOVEMBER 4-H MONTH
National Campaigns

Alumni Then & Now
Andrea van Iterson
Submitted by: Andrea van Iterson
4-H BC Alumni

SHOW YOUR 4-H COLOURS
Show your4-H Colours is 4-H Canada’s annual campaign to celebrate
the 4-H movement across Canada. Every November, 4-H members,
leaders, alumni and supporters alike don their 4-H colours and
come together to spread awareness of the positive impact the 4-H
program is making in Canada and abroad.
This campaign highlights the incredible things 4-H youth are
doing in their communities and how the 4-H program is creating
responsible, caring and contributing young leaders.
Show Your 4-H Colours Month kicks off with Global 4-H Day on
November 1, 2019, and continues through November 30, 2019.
ACTIVE INITIATIVES
Wear Green
Show Your 4-H Colours Day, November 6th
Great Green Merchandise available on 4-H BC store and 4-H
Canada’s store.
Celebrate
When posting to Social Media use #ShowYour4HColours
Canadian landmarks lighting up in Green
Let us know if you are planning a Show Your 4-H Colours event
Give Back
Show Your 4-H Colours Give Back Drive
The Show Your 4-H Colours Give Back Drive challenges the 4-H
community to “give back” both by helping the environment
and by supporting 4-H. Clubs are invited to organize
electronics recycling drives and solicit donations from the
community in recognition of their efforts.

SHOW YOUR
4-H COLOURS DAY
November 6th, 2019
Wear green on November 6th in suppor of 4-H!
Post your pictures to our Social Media using
#ShowYour4HColours

6

1. Tell us about your 4-H experience as a youth. What are
some of your most memorable moments?
I grew up on a feedlot operation in the small town of
Westwold, BC. My parents are first generation farmers so we
spent almost every waking moment on the farm. This made
sports and other extra curricular activities hard to participate
in. 4-H was an activity that fit extremely well into our lives.
From the ages of 9 to 19, my life revolved around 4-H. I
loved everything about the program - except public speaking!
Every event that I was able to attend with my 4-H family
was memorable. However, my time at Youth Action was a
particularly memorable experience. I was a young teenager
and very shy. Youth Action helped me become independent,
more confident and make life-long friendships.
2. If you had to pick one or two things that really stand out
to you from your 4-H experience that impacted you in a
positive way what would they be?
Everyone hates public speaking but ironically, it is usually
one of the greatest skills we learn through the program. It
is definitely one of the most positive influences I have gained
from 4-H. I am lucky to be able to speak to a variety of people
because of my job and I can 100% attribute my outgoing
personality to the skills I gained from public speaking. 4-H has
also given me a strong sense of community; something that I
believe is lacking in today’s world. 4-H teaches every concept
surrounding community and I am very grateful to have had
that instilled in me.
3. How did your 4-H experience influence your future career
choice and path?
I wouldn’t say 4-H influenced my career choice but instead,
it complimented my career choice. It has been mentioned
to me numerous times that my resume was put to the top of
the pile because
of my involvement
with 4-H. The
program has an
amazing name
and is known to
produce a superior
type of young
person.

4. Did you have any mentors or leaders that significantly
impacted your 4-H journey? Who were they and how did
they impact you?
As a young person, I was so lucky to have had supportive
leaders who have gone above and beyond. Dana Levere
was my leader for seven years and was not only a leader but
she was also like another parent. She disciplined me when
I needed it and let me cry on her shoulder as well. Any
leadership qualities that I might have are a direct influence
of Mrs. Levere. Now that I am a 4-H leader I find myself
repeating so many of the mantras that Mrs. Levere repeated
to me, years ago.
5. What would you tell your former self if you had a chance
to turn back time and do it all over again? Would you change
anything?
I would tell myself to be more confident and to not let the
things we can’t control rule my life. I would never change
anything that I have done or have gone through. My 33 years
have been the best learning experience and now that I have
three young boys, I get to relive some of the best parts of my
childhood.
6. Share any other pertinent details that you think would
help us tell your story and motivate future generations of
youth potentially interested in becoming a part of 4-H?
4-H is viewed as being a program for kids to raise livestock. I
truly believe that the projects are the least important piece
of the program. Community, self esteem, commitment,
leadership skills, and friendship are the most positive aspects
of the program.
The first picture is me and my husband, Justin, at our farm in
Westwold with our three boys, Nick 9, Thomas 8, Johnny 6.
My husband and I work with my family where we run a 3000
head feedlot and farm 650 acres of forage. The second picture
is me at the age of 17 with my grand champion steer at the
Provincial Winter Fair. I also work for the BC Association
of Cattle Feeders as their Executive Director. My job with
BCACF allows me to travel across the country and meet
with other producers as well as regulators from all levels of
Provincial and Federal government. I am the A Leader with
the brand new High Country 4-H club where
Nick is a first year beef member and Thomas
and Johnny are cloverbuds. We are so excited
to have started our new club and enjoy every
chance we have to spend with our 4-H Family.
Myself and a wonderful group of past 4-H
members organize the Prospect 2000 Cattle
Show which runs annually in April.
Pat Tonn
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FUNDRAISING
A Little Green Goes a Long Way

CHARITABLE GIVING
In Your Estate Plans
Submitted by: Beth Buchanan
On behalf of Mary MacGregor Law Corporation
4-H BC Foundation Trustee

Provincial Opportunities

4-H BC works with several different service
providers to bring clubs fundraising
opportunities. Participating in fundraising
through 4-H BC provides bigger ‘buy in’
with recognized companies. We all share
the proceeds, benefitting 4-H BC clubs and
Provincial programs!
Click on the logos below for details of each
campaign.
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Working with clients on estate plans, I see first-hand how
people are inspired to give back to their community by
donating to charitable organizations. People have different
motivations for giving; some are passionate about a cause;
some have a personal connection to or belief in the mission
of a charity; and some wish to support their local community.
Many people are not aware of the many types of assets that
can be donated and the tax benefits of donating to registered
charities. An increased understanding of these points can
allow for increased charitable giving.
Types of Assets For Donations
Both cash donations and assets can be given to a charitable
organization, either during lifetime or as part of your estate
plan.
Although cash is often seen as the preferred gift as it is easy
to give and easy for the donee to use, donors should be aware
that the following types of assets can also be gifted: private or
public shares, real estate, art, life insurance policies, registered
investment accounts such as RRSP’s and TFSA’s, and even
accumulated reward points.
Any of these can be gifted to a charitable organization,
although some with more drawbacks than the others and
each with their own tax consequences. Each organization has
a list of assets that it accepts, and donation structures that
can be used to meet the donor’s objectives, so it is important
to consult and work directly with the charitable organization.

Some of these types of property, such as life insurance
policies, RRSP’s and TFSA’s, can be designated, and pass on
death outside of the terms of your will. Technically they do
not form part of your estate on death.
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The most common method of planned giving on death is
made through wills. Gifts in wills may be made by using a cash
legacy of a specific value, or a percentage share of the estate.
Through a will, the donor may impose restrictions on the
use of the gift and also the timing of the use of the gift. The
timing of the use of the gift by the donee could be immediate,
contingent or deferred over time, or there could be no
directions or restrictions at all.
The donor may stipulate that a gift is for a particular purpose,
applied to a certain program or project, must be saved for a
specific future use, or make the gift in portions over time.
Tax Advantages of Donating
Regardless of the donor’s charitable motivations, the donor
should be aware that a gift to a registered charity can provide
a significant tax benefit to the donor’s estate. The donation tax
credit can be used to lower the cost of a donation by reducing
the amount of taxes owed by the estate in a year. The net cost
of the gift is less than the amount given, because of the tax
credit resulting from the gift.
The gift must be a true donation in order to qualify for a
tax credit. It must be voluntary, made without expecting to
receive a benefit in return.
Next, the amount of tax savings depends on the calculation
of the donation tax credit. In BC, the first $200 of a donation
results in a modest tax donation credit of $40.12. Donations
over $200 result in a federal and provincial tax credit correlated
to the donor’s income and marginal rate.
For example, if a donor with a combined federal and provincial
marginal tax rate of 43.7% donates $1,000 cash to a registered
charity through the donor’s will (and made other charitable
donations in the year of death totaling at least $200), then the
$1,000 gift would produce a tax credit of $437. Taking the tax
credit into account, the $1,000 donation only cost the donor
$563 ($1,000 - $437).
Non-cash donations can result in a tax credit to reduce capital
gains tax owed on the gifted property and any surplus can
then be used to reduce tax owed on other income. Unlike
donations made during one’s lifetime, on death the estate
can earn tax credits on charitable gifts up to 100% of the
income of the estate. The tax credit may be claimed in the
year the donation was made or, in certain circumstances, may
be claimed in the following 5 years, so that an estate making
a considerable donation can maximize the tax benefit over
multiple years.
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CHARITABLE GIVING cont.
In Your Estate Plans

SOMETHING TO TALK ABOUT
Submitted by: Jacinta M.
4-H BC Ambassador

Failure to properly plan a gift could lead to an inability to
receive the full tax credit, or even undesired tax consequences.
Although the tax benefit is usually secondary to the real
underlying reason for charitable giving, you should discuss
the tax implications with your financial advisor, accountant,
lawyer, or other wealth-management professional, and the
charities you wish to support, to make the best use of your gift
and get the highest effect from your philanthropic intentions.

This article is for general information only and is not intended
to be tax or legal advice. We strongly recommend that you
consult with your own advisors with respect to your estate
planning before making changes based upon this article.
Beth Buchanan is a lawyer who practices in the wills estates
and trusts area, with Mary MacGregor Law Corporation in
Kamloops.

to Our
Newest
Partners!
BC Cranberry Commission
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There was a study done that showed that the number one
fear among most adults was public speaking. This was the
information that we opened with at the 4-H Communications
Workshop on September 7th. 4-H members in Quesnel came
together to learn all about public speaking and demonstrations.
At this all-day workshop we heard talks from accomplished
public speakers, such as Ron Nilsen, an announcer for Vista
Radio stations. He spoke about the importance of preparing for
a speech and having confidence in yourself while speaking. After
Ron, our next presenter was Morgan Meir, Communications
leader for the Cariboo Wolf Pack 4-H Club and two-time
competitor at the Canadian Young Speakers for Agriculture
Competition. He spoke about the basics of 4-H public speaking
and what he had learned through his years competing. After his
presentation he gave each member the opportunity to give an
impromptu speech so that they could have practice in a noncompetitive setting. Next up were Matthew and Jacinta M.,
senior members of the Cariboo Wolf Pack 4-H Club and past
winners at Provincial Communications Finals. We spoke about
the basics of 4-H Demonstrations and how important teamwork
is to being successful in demos.
Our next presenter was AC Osberg, an award-winning
motivational speaker with Toast Masters International. He spoke
about how the four “H”s, Head, Heart, Hands, and Health, apply
to public speaking: Head to have a clear mind while speaking,
heart to be passionate about your topic, hands to work hard
at becoming a better speaker, and health because you speak
better when you feel good. After AC came the Community
North Advanced Toast Masters Club. They explained to us
their “table topics” which are very similar to 4-H impromptu
speeches. With table topics, members are given a topic to
speak on and without even a minute for preparation, they have
to speak on that topic. After their speech, another member will
give them positive feedback and one thing to improve on in
their speaking. Constantly improving is very important to Toast
Masters, so that they are always becoming better speakers.

Not only did we listen to presentations from great speakers,
but members also had the chance to give their own
presentations. Members had the opportunity to give some
very creative impromptu speeches through fun games. First,
they worked in teams of two to create a news story about some
funny photos. Then they learned how important confidence
is in speaking as they were given obscure words and had to
make up fake definitions for them which they presented to
the group. They also had the chance to practice their demo
skills as they had five minutes to work in teams of two to form
a demonstration on how to make a paper airplane. There
were some pretty interesting ideas coming out of this activity,
including making a paper airplane for a pet mouse, which
they called a “mouse’terpiece of aviation.”
Members spent the day listening to public speaking experts
and learning from them as well as having fun showing off
their own speaking skills. We would especially like to thank
our presenters, Ron Nilsen, Morgan Meir, Matthew M. AC
Osberg, and the Community North Advanced Toast Masters
Club for volunteering their time to share their knowledge with
us. Also, a big thank you to our sponsors Safeway, Subway,
Quesnel Junior Council, and the Quesnel Bakery for donating
all the food for this workshop. Thank you as well to all the
members who attended. We hope you are able to overcome
any fears of public speaking and one day even have fun with
it!
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SOIL TESTING

BRAND USAGE

Submitted by: Jacinta M.
4-H BC Ambassador

H

H

Soil is often a very over-looked area of agriculture… but not in
the Cariboo Region! Over this past year, 4-H BC members in
the Central Interior region have been getting their hands dirty
to learn about soil health and the importance of good soil. The
University of British Columbia and the Ministry of Agriculture
have been putting on a series of workshops so that we can
learn what makes healthy soil and why good soil is important
to our farms and gardens. We met in McLeese Lake for our first
workshop and discussed the science of soil, the composition of
soil, nutrients that should be present, and both good and bad
micro-organisms. One of the first things we learned was to call
it soil and not dirt because dirt is something you wash off your
hands after working but soil is a diverse eco-system teaming
with living things.

the amount of carbon dioxide coming out of the soil, which
tells us how many micro-organisms are in the soil. We took
samples and sent them away to a lab to test for things like
what specific nutrients and micro-organisms live in the soil.
This soil testing kit will be passed around to the members so
that they can take samples from their own farm. We will meet
again in the fall at the University of British Columbia to review
our findings in the lab and learn more about the science of soil.
We are all excited about this opportunity to learn about
how important soil is to agriculture. We hope to share this
information with our communities so that soil will no longer be
an over-looked area of agriculture.

At the next workshop, we actually got to use a soil testing kit
at Pinnacle View Limousin in Quesnel. We tested the soil in
one of the hay fields at a farm. First, we tested what type of
soil it was by wetting it and feeling the grains. We concluded
it was a sandy loam. Next we tested the saturation of the soil;
how fast water goes through a measured amount of soil. This
is important because plants need moisturized water to grow. If
the water drains too quickly, the soil will dry up. But if the water
doesn’t drain at all, the plants may drown. We also measured

DISCOVER 4-H

4-H BC has had the opportunity of launching
Discover 4-H BC Day Camps over the past two
years. The day camps are geared towards
children ages 9-12 in unrepresented areas of
the 4-H audience. This year, we hosted camps
in Lake Country, Chetwynd, Trail, Sooke and
Hudson Hope. The camps were run by two staff
who travelled to most of our locations with a dog
and sometimes a small cavy! The camps were
well attended and have resulted in the possible
start up of clubs in a few of the locations. Our
aim was to provide a snip-it of a 4-H experience
and give information on projects that 4-H offers.
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Do you know which companies these logos
represent, even without the names?
PROBABLY...
That’s because these companies have spent thousands probably even millions to ensure that their
brand is used in the exact same way every time it is publicly facing. There are no slight manipulations,
there are no extras added to make it personal to where it’s being used. These companies have strict
guidelines for branding and adherence to these guidelines is key to creating brand integrity. Similarily
4-H BC has strict guidelines to ensure our brand represents a strong and trustworthy identity.

VISUAL BRAND GUIDELINE
4-H CANADA LOGO GENERATOR

Can you spot why these logos are incorrect?
Club Name
4-H British Columbia

When using the logo on a photographic
background, choose the color version that
creates the most contrast

• The province name always has to appear after
Canada.
• Spacing between wording and the clover has
to be equal to the distance of one of the capital
H’s in the logo.
• Provincial identifiers and club names should
be 25% smaller than the word Canada.

Don’t rotate the logo
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APPLICATION

14

2020 Enrollment
Stay tuned for dates.
Enrollment is just around the corner!
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6 is SHOW YOUR 4-H COLOURS DAY!
1 NOVEMBER
Wear Green and post a photo to our Instagram or Facebook Page with you
NOVEMBER 6 MAKE THE NIGHT SKY GLOW GREEN on November 6 in recognition
of Show Your 4-H Colours Day! 4-H Canada is encouraging provinces to get as many
community monuments lit up green as we can! Use #ShowYour4HColours
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SHOWING YOUR 4-H SPIRIT! Use #ShowYour4HColours
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If you are a 4-H member in the beef, dairy, horse, goat or sheep projects and are interested in range management, then this
program is for you!
The BC Chapter of the Society for Range Management will be selecting one successful candidate for an all-expenses paid trip
(travel, accommodation and registration) to participate in the Society for Range Management’s High School Youth Forum
(HSYF).
Who can apply: High school student ages 15-19 interested in range management
Conference dates: February 16 – February 20, 2020
What is it: Conference about “Transformation and Translation” http://www.rangelands.org click on Education then High
School Youth Forum Location: Denver, Colorado, USA
Application Deadline: November 15 2019 (earlier preferred)
This forum is an opportunity to:
•
Learn about ecology and natural resources
•
Meet other like-minded youth
•
Learn about rangeland management and potential careers from SRM professionals
•
Field visits to rangeland sites
•
Present on an aspect of range management (of interest to you) at a forum paper presentation session
The Forum Paper Presentation Session
As one of the main activities scheduled for the participants in the HSYF, the Forum Paper Presentation session has always
proved to be a highlight to not only the participants, but to SRM’s general membership as well. This session consists of each
participant giving a 6-8 minute presentation based on an aspect of range management.
Selection Criteria:
1.
Delegate must be currently enrolled in high school when attending HSYF
2.
Delegates that have participated in the HSYF in previous years are ineligible
One high school student will be selected to represent the BC Chapter of the Society for Range Management. The selected
applicant will receive an all-expenses paid trip covering travel, accommodation and registration to the Society for Range
Management’s High School Youth Forum. Please note that an adult chaperone may be required for travel purposes and travel
expenses will not be covered for this individual.
What is the Society for Range Management?
The BC Chapter of the Society for Range Management selects one
delegate annually to attend the SRM conference, which is held in
different locations throughout North America. If you have any questions
about this program , please contact the Society for Range Management,
BC Chapter: Victor Wright at vicwright7@gmail.com, 250-546-1933.
The Society for Range Management is the professional scientific society
and conservation organization whose members are concerned with
studying, conserving, managing and sustaining the varied resources
of the rangelands which comprise nearly half the land in the world.
Established in 1948, SRM has over 4,000 members in 48 countries,
including many developing nations. (http://rangelands.org/)

DATES TO REMEMBER

HA

SOCIETY FOR RANGE MANAGEMENT
HIGH SCHOOL YOUTH FORUM

Story Contest Submit a poem or short story about 4-H to
2 Poetry/Short
communications@bc4h.bc.ca by Friday October 25. The winner will receive a GREEN
4-H Hoodie to wear on SHOW YOUR 4-H COLOURS DAY!

Keepsake Ornament Set! New to 4-H BC are custom suncatcher
3 Collectable
ornaments. Start collecting your 4-H BC ornaments this year! 4-H BC will be releasing a
new design to depict each project offered by 4-H BC in the years to come!

GIVE BACK Collect 8800 lbs of food for families in BC. WE CAN DO IT!
4 This
is only 4 lbs of Food per each 4-H member. Donate it to your local Foodbank.
Food Drive will run from November 1, 2019 to November 30, 2019.
Visit our EVENTS page for more information on all of these promotions.
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